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PARIS

Tourism trips in Paris Region

2870

international nights

3.0

average nights

Profile Main purpose of trip

repeat visitors 74 %
Leisure trips

avergae age R N as couple

upper classes unorganized individual

Accommodation

Free accommodation

42 7o

Hotels

// % 77 %

A third party

Other commercial (company,
accommodation relative, friend)

Top 3 activities

66 7o

Exploring cities

=P 36 7

B

Visiting museums Shopping
and monuments

? / % touristT:tI;rictions

Eiffel Tower
91 7 91 7
Notre-Dame de Paris Sacré-Ceeur de Montmartre /X % /X %

Arc de triompe Disneyland Paris
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Economic impact Satisfaction and

revisit intention
average expenditure per day
and per person 9? %

satisfaction rate

average budget of stay

per person
89 7

277 revisit intention
0 within 1to 2 years

tourism revenue

Source : dispositifs permanents d’enquétes dans les aéroports, les trains, sur les aires d'autoroutes et dans les gares routiéres -
CRT Paris lle-de-France, ADP, SAGEB, SVD, APRR, COFIROUTE, SANEF, SAPN, EURQOLINES, OUIBUS (BVA) - résultats 2014-2019.
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