
3.8
average nights

per trips

191,943,000
nights

50,073,000
trips

Tourism trips

Trips per administrative
departments

57 %
of trips in Paris

5 %
Seine-Saint-Denis

5 %
Val d'Oise

5 %
Val-de-Marne

6 %
Yvelines

8 %
Hauts-de-Seine

9 %
Seine-et-Marne

4 %
Essonne

Top 5
French regions

9 %
Provence-Alpes-Côte d'Azur

13 %
Auvergne-Rhône-Alpes

9 %
Hauts-de-France

10 %
Normandie

10 %
Nouvelle-Aquitaine

Top 5 
 International visitors

7 %
Italy

7 %
Germany

9 %
United Kingdom

7 %
Spain

11 %
United States

51 %
Women

42
Average age

Profile

33 %
Upper classes

79 %
Repeat visitors

35 %
Alone

81 %
Free independent travellers

67 %
Personal trips

33 %
Business and bleisure trips

Main purpose of trip

28 %
Direct booking

45 %
Websites

16 %
Travel agencies
and tour operators

Accommodation
booking

50 %
Hotels

36 %
Free accommodation

14 %
Other commercial
accommodation

Accommodation

72 %
Visiting 

museums
 and monuments

69 %
Exploring cities

41 %
Shopping

Top 3 
 activities

42%
Eiffel Tower 32%

Notre-Dame de Paris 31%
Louvre museum 30%

Arc de triomphe 29%
Sacré-Coeur Montmartre

Top 5 tourist
attractions

92 %
satisfaction rate

69 %
Revisit intention within 1 to 2 years

Satisfaction and 
revisit intention

16,4 M
Business and bleisure trips

Business trips

3,0 M
Seine-et-Marne

Business trips

Top 3 Paris region – Business and
bleisure trips

1,0 M
Val-de-Marne

9,2 M
Paris

1,9 M
Hauts-de-Seine

€113
average spend

per night

€433
average budget

per trip

€21.7
billion
Tourism expenditure

Economic impact

100 000
companies involved in

tourism-related activities

511 000
salaried jobs in tourism-

related activities

Ongoing surveys at airports, on trains and on highway service plazas – CRT Paris Île-de-France (Paris Region Tourist Board), ADP (Paris Airport Authority), SAGEB (Paris Beauvais Airport

Management Authority), EUROSTAR, SVD (SNCF Travel Development), APRR, COFIROUTE, SANEF and SAPN (highway concession operators), EUROLINES, OUIBUS (BVA) – résultats

2018.


