
All tourists came for business purpose and bleisure (business
trip prolonged in leisure trip).

3.8
average nights

per trip

67,728,000
nights

16,432,000
trips

Tourism trips

60 %
Men

42
Average age

Profile

43 %
Upper  classes

91 %
Repeat visitors

60 %
Alone

58 %
Free independent travellers

Main
nationalities

33 %
international visitors

TOP 3
 

United Kingdom
Germany

United States

French visitors
67 %

Business
purposes

50%

18%

13%

11%

8%

19%

Professionnal appointments

Seminars and company events

Studies, internships and trainings

Trade shows and other exhibitions

Conferences, colloquiums and conventions

Other business purposes

50 %

13 %
11 %
8 %

19 %

18 %

35 %
Websites

Accommodation
booking

28 %
Third party
(firm, relative, friend)

26 %
Direct booking

Accommodation

61 %
Hotel

27 %
Free accommodation

11 %
Other commercial
accommodation

Top 3 activities

61 %
Visiting

museums and
monuments

58 %
Exploring cities

32 %
Shopping

Top 5 tourist
attractions

28 %
Eiffel Tower 21 %

Notre-Dame de Paris 20 %
Louvre museum 20 %

Sacré-Coeur de Montmartre 18 %
Arc de triomphe

€124
Average spend per night

€472
Average spend per trip

€7.7
billions

Tourism expenditure

Economic impact

88 %
Satisfaction rate

71 %
Revisit intention within 1 to 2 years

Satisfaction and
revisit intention

Permanent surveys devices in airports, trains, motorway rest areas and bus stations – Paris Region

Tourist Board, ADP, SAGEB, EUROSTAR, SVD, APRR, COFIROUTE, SANEF, SAPN, EUROLINES,

OUIBUS (BVA) – results 2018.


