THE SWISS
IN THE PARIS REGION

OCCUPANCY

= @
543,000 1,978,000 3.6

stays overnight stays nights
on average

PROFILE

(A
53% men ' 75% return visitors, 25% first-time visitors
43: average age 31% couples
37% professionals 95% independent, 5% groups

PURPOSE OF STAY ACCOMMODATION BOOKING

@A) . :
e 5% 0 2AN 16% ) 14%
o o Websites ! ﬁ Direct | Travel agencies

Leisure stays booking | "™ and tour operators

ACCOMMODATION
64% ( 12% 24%
Hotels Other commercial Non-commercial

TOP 3 ACTIVITIES

N

74% 70% 42%
Visiting museums/ Exploring cities/ Shopping
monuments walking

TOP 3 SITES VISITED

46%
Eiffel Tower
41%

Notre Dame Cathedral

36%
Arc de Triomphe

ECONOMIC BENEFITS

€135 €490 €266.4 million

average spend average budget in tourist

per person per person revenues
per day

SATISFACTION AND RETURN VISITS

93% 65%
satisfaction rate A plan to return
i~ in the next 2 years

Sources: Ongoing surveys at airports, on trains and on highway service plazas — CRT Paris lle-de-France (Paris Region Tourist Board); ADP (Paris Airport Authority);
SAGEB (Paris Beauvais Airport Management Authority); SVD (SNCF Travel Development); APRR, COFIROUTE, SANEF and SAPN highway concession operators
(market researcher BVA) — 2014 findings.






