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What type of travel?

@ More than 7 visitors out of 10 (73.6%,
up 2.1 points) travel for solely personal rea-
sons. They come as couples (35.7%, up 8.1
points), alone (28.8%, down 3.6 points) or
as families (21.7%, down 0.3 point). 80.3%
make their own travel arrangements (up 0.3
point). 16.9% travel individually with organi-
zed trips (up 3.1 points) and 2.9% opt to tra-
vel with organized groups (down 3.5 points).

What type of accommodation?

@ More than 8 stays out of 10 (82.5%,
down 0.4 point) are in paid accommodation.
The main types of paid accommodation
used are hotels, with 70.6% (mid-range for
71.3% and high-range for 25.4%), furnished
accommodation and seasonal rentals (5.2%)
and apartment hotels (4.0%). The main
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REPEAT
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The overall average for international visitors is 56.1% repeat visitors and
43.9% first-time visitors.

THE INTERNET IS THE PRIMARY METHOD OF RESERVATION (%)

wessires [N <o 5
TRAVEL AGENCIES, TOUR
OPERATORS _ 33.0
DIRECTLY WITH ACCOM-
MODATION PROVIDERS - 6.8
COMPANIES - 9.4

TOURIST BOARDS , 0.2

OTHERS l1_g

NO PRE-BOOKING , 0.5

Italian visitors have a very lower average daily spend per person than
international visitors as a whole. They spend more on accommodation
(up 6.4 points) and less on shopping (down 8.4 points).

VISITORS RATE THEMSELVES AS SATISFIED, WITH
IMPROVEMENTS NEEDED IN CATERING (%)*

STAY AS A WHOLE

¥ OUTINGS AND CULTURAL ACTIVITIES 93.1

¢ ACCESSIBILITY AND TRANSPORT

{{! cATERING

£ ACCOMMODATION

* % satisfied and very satisfied.

Average satisfaction rating for international visitors as a whole: 94.3%.
The figures expressed as “points” show the comparison with the overall average for

international visitors arriving by air and by train.
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1,260,000 stays, or 8.3% of stays

by international visitors arriving by
air and by train.

6,193,000 overnight stays, or 7.6%
of avernight stays by international
visitors arriving by air and by train.

4.9 nights on average.

55.7% of visitors have already
visited Paris Region.
97.1% of visitors have tailored
travel arrangements.

73.6% of visitors travel for solely
personal reasons.

€119 average spend (per person
and per day).

93.6% of visitors are satisfied
with their stay in Paris Region.

| 93.6

89.8

86.4

98.1% of visitors would
recommend the destination
to their friends and family.

48.6% would like to return to Paris

types of non-paid accommodation used are Several possible answers, based on paid accommodation.

staying with friends (7.3%) and parents’ or Italian visitors also favour the Internet for their travel planning (52.2%, up 2.9 points),
friends’ holiday homes (4.9%). followed by travel agencies and tour operators (30.2%, up 4.2 points).

Sources: ongoing surveys at airports and on trains - CRT Paris Ile-de-France (Paris Region
Tourist Board), ADP (Paris Airports Authority), SAGEB (Paris Beauvais Airport Management
Authority), SVD (SNCF Travel Development), BVA - 2013 results.

Region within the next 2 years.




